2015 Campaign
Contest Winners
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Best Poster or Display

Recognizes the agencies that captured the
energy of the campaign and used creative
Images and words to tell the CFCNCA story.

We make it possible




Best Poster or Display — Small

Department of Homeland Security,
Office of Intelligence & Analysis
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Best Poster or Display — Medium

Department of Agriculture,
Foreign Agricultural Service




Best Poster or Display — Large

Office of the Secretary of Defense
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Best Photography and Use of
Images

Recognizes outstanding use of original
Images to publicize the CFCNCA and to show
how employees become involved in
voluntary activities and how CFC-supported
charities assist people in need.

Tei Jodll \\/e make it possible
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Best Photography / Images — Small

Department of Defense Education Activity

58 Hoey

Introducing,
Poulette.

www.cfcnca.org




Best Photography / Images — Medium

Defense Advanced Research Projects Agency

www.cfcnca.org




Best Photography / Images — Large

Defense Intelligence Agency

www.cfcnca.org




Best Campaign Writing or
Publication

Recognizes people or publications that have
most successfully given readers an
emotional connection with the campaign
through continuing coverage, an essay,
feature story, special edition or unique front
page in print or online.

Toi Jodll \\/e make it possible
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Best Writing / Publication — Small

U.S. Army, Joint Base Myer-Henderson Hall
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Best Writing / Publication — Medium

Defense Advanced Research Projects Agency

And now, in first place, with massive 6% loss, the winners of DARPA’s 15t CFC
Biggest Looser Competition are....drum role please, the "Weight, What's” team!

With the “Weight, What's” team please come up and accept their awards and
take a bow!

“Thank you all for joining us today as we not only celebrate the closing
ceremony of DARPAs 2015 CFC season, but also a courageous journey several
of you participated in for the first time this year- DARPAs Biggest Looser

Competition! Before we begin, I want to thanks the Comptroller’s Office for
hosting this event and for its success- well done COMP!

www.cfcnca.org




Best Writing / Publication — Large

Department of Education

F3A Comemusity,

Sin years ago, [ decided 1o take & more sctive mole in my comamunity through volusteer work asd quicidy
sentified an menborisg kids & the best 0 for me. My st mensoring pig wes with A Space of Her Own
(SO, This is & great ans-bhased program designed 1o ieach of-risk girls and boy to valee creativity, live
Beabiby lives, comemnicate openly, progres scademnically mnd give back to otbers. Thaska to that program 8
wanderful grosp ol 5~ gracde garls emered my life. And oo s hagh school opomone, | s the dividends
froen the lessoen we isnghi them so many yean ago; self-esierm, work ethic, respect. Alibough 1 so konger
volmmieer with SOHC), | contines: 1o suppor them each year o pun of my ennssd OFC comribanon. Heee 58
wclfie of Katherme and me while tsking a uisdy boeak

Dhaz 1o my lack of smmstic ability, confimmed aller my year memioring with SOHO. | decided 1o look (nio mode
afsdrmac-hased progiams which i hew | came to Higher Achievernent.  Higher Achicvenws s a o govoas
afienchonl end summer academic program (st works o chose the opportunity gap for middle sciool youth im
al-risk communmities. Through this program | e the wosderfol sed talenied, Robert ed Hannsh (below )

Each of us work hard, ot home. and a1 the office. The work that | do at the Department and the work that | do at home
make & big imphession on my sons, Leo snd Marco. | hope they are learming to do their best — and make this world a

betler place

We all work hard 1o make the world 2 bettes place: wome of us
valuniser, some of us pray, some of us donate. Becawse my time (o
volunteer is 5o limited, | chawe to contribute to the CFC. The added
bonus of contributing through the CFC (don't tedl) i that my
donation s anomymows! Mo dinner time phone cally or monthly
requigsts in the maill for more donationa. (Hooray! 1)

One of ths derwbacks of my clandetting grving is that my sons don't
kriow that | contribute @ specific smount every twa weeks. With
Thanksghing around the comer, | thought it was a good time for the
iniire family to think abaut haw much we have and how thamkiul we
are. 50 this year, | brought hame the CFC Catalog of Caring. When |
asked the boys to look through the bookist to find a charity THEY
beelieed in, thery said “SURE!"

That was, untll they opened the booklet, “No way, Mam. I'm not
reading all of this! Too mamy options and too many pages!™ Note:
they were sariout. They refuned (0 read throagh 100 pages of really
smakl pring

5o, | made it easier for thom, After some deliberation, they decided
o phee 1o kidy. That narmowed it down. 'We started on page 50 and
cheled somie good agtiong: Alterschool Alllance, Astronomics]
Society of the Pacific, umpatan for Young Children, MATHCOUNTS

www.cfcnca.org




Best Writing / Publication — Large

Department of the Navy
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Best Use of Social Media

Recognizes the creative and consistent use
of Facebook, Twitter, Instagram, Flickr,
GovLoop, and any internal social networks,
Including tagging CFCNCA in photos, using
the #CFCNCA hashtag, and frequent status
updates to promote the campaign.

We make it possible

www.cfcnca.or




Best Social Media — Small

Department of Defense Education Activity




Best Social Media — Medium

Walter Reed National Military Medical Center




Best Social Media — Large

National Institutes of Health
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crc  We make it possible.
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Best Website or Electronic
Communication

Recognizes the agencies that make the most
creative use of Internet or video tools to
communicate the CFCNCA story.

Toi Jodll \\/e make it possible

Combi

eeeeeeeeeeeeeeeeeee




Best Website / Electronic Communication — Small

Farm Credit Administration

FCA EMPLOYEE SHAREPOINT SITE
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"A Taste of Georgla®™ CFC Cake Sale Was a Sweet Success

Ther cabe sale held yeserday in the Farm Credil Bullding
wtrigm rained 5247 for the CombBined Fededal Campaign af
it Natbonal Capas| Arwa

For & 53 donation, Mclean smployees wene treated toa
vrerby of southern dececisy inlmding hummingbisd, red
vhewt, carmol, 10-4eyer chorolabe, anvd pecan posunid cake:
Thae cabari were all mags by Morma Dulisi, mother of FCA
Records Odfiger Ted Dulias

! “Way mom has been baking cakes for mary yean in

Waycrosa, Georgia, and the local wicinity,” wys Ted
*Originally she began when she ard my dad owred and
cperated § umall grocery sione, Dukes kini Mart, which
incluged an oa-1ae crb and bakery. Thay ciosed 1he sinne
in 1556, bt the continiel 1o 1ske orden and bake for logs
frierids and Ineg-time customers, which beepn her bay in
Pt SbmireEinemabng "

End of 2015 CFC Campaign I3 Around the Corner; Pledge by Dec. 31

Mesd week B New Yeads's Dve | A you make plans for celebrating the counidown io
2016, consider inchading a pledge 1o the Combimed Federal Campaign of the National
Capital Aren (CFCMCA) an your to-do lnt. To go slong with your 2006 shaped glasse,
Petrwe mbsout 8 pledpe of 520,16 per pay period or some variation, such a5 52,16 or
300 807

& of todey, Dec. 11, FCA ard FCSIC employess hive rased 571,111 for CFONCA charities. That smaount
o 135 1 percent of owr 57,000 goel

1 pois Bires N yor done 10, pheate conlider making a donation 1o the CFONCA by Dec. 3], Giving is
dmple g sady. You Can make your pledge oaling of on paper. For oniine grang, £o 1o the CECNCA
pebite

“or more efarmation about the FCASFCSIC campaign, go 1o FOA's CFONCA ShargPoing pags

damev New Year from the FOAFCSIC leadershio team|

www.cfcnca.org




Best Website / Electronic Communication — Medium

Office of Naval Intelligence
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Best Website / Electronic Communication — Large

Department of Agriculture
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Best Special Event

Goes to the most outstanding mid-campaign
rally, day of caring, or other event that
maintained momentum and kept employees

Informed.

Tei Jodll \\/e make it possible
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Best Special Event — Small

Department of Justice
Office of the Inspector General

O1G Serve-A-Thon: An Opportunity to
Volunteer

Thy Sersm-A-Thom offered G0 Smpryes oopiTundss 1§ am
Ebnle b bo Bip oty b Aeed, During Th campags, 73
i widusie woluntwersd 398 haure.
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Best Special Event — Medium

Department of the Treasury,
Office of the Comptroller of the Currency

www.cfcnca.org




Best Special Event — Large

Department of Agriculture

1
Save the Dates
2015 CFC Talent Show

\uditionsin Jefferson Auditorium
Wednesday, October 28, 3:00 to 5:30 pm

b
m

Thursday, October 29, 3:00 to 5:30 pm

www.cfcnca.org




Best Overall Communications
Program

Recognizes the agencies that used multiple
techniques to inform, motivate and move

employees to participate.

Toi Jodll \\/e make it possible
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Best Overall Communications — Small

Farm Credit Administration

MeLean Employees Play “The Price Is Right to Make It Possible” at 2015 CFCNCA
Kickoff

Editor's Note: To see o sideshow featuring photos from the kickeff, go to CFC 2015 Kickoff. Photos and
sliceshow by Linda Toki [OMS],

With great
enthuslasm, McLean
employees kicked off
the 2015 Combined
Federal Campaign of
 rabon i pas : = the National Capital
Featf LR Area. FCA and FCSIC
n . ! employees gathered

LS In the atrium of the
Farm Credit Building
last Thursday to
celebrane the
beginning of the
2015 campaign
SENLGN

In addition to
rermarks by FCA
Chairman Ken
Spearman; ira

. - Marshall, the 2015
camgalgn manager; Sarmya Cemne (D1G); and representatives fram the CFCNCA, the kickoff featured a
rousing game of “The Price Is Right to Make 1t Possible.” The kickoff also included a charity fair to which
six bocal charities sent thelr representatives

b prmln e ||-|-||J-
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Best Overall Communications — Medium

Department of Homeland Security,
U.S. Citizenship and Immigration Services

“I pledge to scholarship
programs for women and
girls in developing countries
because | believe everyone
has a right to a quality
education and a future
bright with promise!"

& Ma
Ti annaw}"

Raisin’ iundi-%ﬁl‘-l‘.l - Il ] -. |

cal
Register at: hitps://www.clenesus.ore/ _clen

ISUN-MAID

RAISINS

“| pledge to organizations ” -
that help the poor and 27 K
homeless because there
are over 7,000 homeless
men, women and children
in our nation’s capital.”

difference.”

ir Hussain
Mudassi er

| Alittle Money Goes a Long Wayl Support CFC.
_* | Register at: https://www.cfenexus.org/_cfenca/

“I pledge to fight world
hunger. Ifwe all help, even a
little, we can make a huge

www.cfcnca.org




Best Overall Communications — Large

National Institutes of Health

LT

NIH IC Directors’ Challenge
Frisbee Golf Throwdown

Octobar 22
10:00 a.m. = 11:00 a.m,
Building 1 Front Lawn

Come join the nstitute Direciors
as they test their hand-eye coardination, stremgth
and gense of hivnor, a8 they show their support for the CFC.
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