
2015 Campaign 
Contest Winners



We make it possible
www.cfcnca.org

Recognizes the agencies that captured the 
energy of the campaign and used creative 
images and words to tell the CFCNCA story. 

Best Poster or Display



www.cfcnca.org

Best Poster or Display – Small 

Department of Homeland Security, 
Office of Intelligence & Analysis



www.cfcnca.org

Best Poster or Display – Medium

Department of Agriculture, 
Foreign Agricultural Service



www.cfcnca.org

Best Poster or Display – Large

Office of the Secretary of Defense



We make it possible
www.cfcnca.org

Best Photography and Use of 
Images
Recognizes outstanding use of original 
images to publicize the CFCNCA and to show 
how employees become involved in 
voluntary activities and how CFC-supported 
charities assist people in need.



www.cfcnca.org

Best Photography / Images – Small 

Department of Defense Education Activity



www.cfcnca.org

Best Photography / Images – Medium

Defense Advanced Research Projects Agency



www.cfcnca.org

Best Photography / Images – Large

Defense Intelligence Agency



We make it possible
www.cfcnca.org

Recognizes people or publications that have 
most successfully given readers an 
emotional connection with the campaign 
through continuing coverage, an essay, 
feature story, special edition or unique front 
page in print or online. 

Best Campaign Writing or 
Publication



www.cfcnca.org

Best Writing / Publication – Small 

U.S. Army, Joint Base Myer-Henderson Hall



www.cfcnca.org

Best Writing / Publication – Medium

Defense Advanced Research Projects Agency



www.cfcnca.org

Best Writing / Publication – Large

Department of Education



www.cfcnca.org

Best Writing / Publication – Large

Department of the Navy



We make it possible
www.cfcnca.org

Best Use of Social Media
Recognizes the creative and consistent use 
of Facebook, Twitter, Instagram, Flickr, 
GovLoop, and any internal social networks, 
including tagging CFCNCA in photos, using 
the #CFCNCA hashtag, and frequent status 
updates to promote the campaign. 



www.cfcnca.org

Best Social Media – Small 

Department of Defense Education Activity



www.cfcnca.org

Best Social Media – Medium

Walter Reed National Military Medical Center



www.cfcnca.org

Best Social Media – Large

National Institutes of Health



We make it possible
www.cfcnca.org

Recognizes the agencies that make the most 
creative use of Internet or video tools to 
communicate the CFCNCA story.

Best Website or Electronic 
Communication



www.cfcnca.org

Best Website / Electronic Communication – Small 

Farm Credit Administration



www.cfcnca.org

Best Website / Electronic Communication – Medium

Office of Naval Intelligence



www.cfcnca.org

Best Website / Electronic Communication – Large

Department of Agriculture



We make it possible
www.cfcnca.org

Best Special Event
Goes to the most outstanding mid-campaign 
rally, day of caring, or other event that 
maintained momentum and kept employees 
informed.



www.cfcnca.org

Best Special Event – Small 

Department of Justice
Office of the Inspector General



www.cfcnca.org

Best Special Event – Medium

Department of the Treasury, 
Office of the Comptroller of the Currency



www.cfcnca.org

Best Special Event – Large

Department of Agriculture



We make it possible
www.cfcnca.org

Recognizes the agencies that used multiple 
techniques to inform, motivate and move 
employees to participate. 

Best Overall Communications 
Program



www.cfcnca.org

Best Overall Communications – Small 

Farm Credit Administration



www.cfcnca.org

Best Overall Communications – Medium

Department of Homeland Security,
U.S. Citizenship and Immigration Services



www.cfcnca.org

Best Overall Communications – Large

National Institutes of Health


