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2016 Campaign FAQs
Combined Federal Campaign of the National Capital Area

Q: What is the Combined Federal Campaign (CFC)?
A: The CFC is the official workplace giving campaign of the Federal government. The mission of the CFC is to promote and support philanthropy through a program that is employee focused, cost-efficient and effective in providing Federal employees the opportunity to improve the quality of life for all. The CFC is one of the largest and most successful workplace giving campaigns in the world. Pledges made by Federal civilian, postal and military donors during the campaign season support more than 18,000 eligible nonprofit organizations. Over the past 55 years, Federal employees have contributed more than $8 billion to help those in need.

Q: How did the CFC get started?
A: Fundraising for charitable organizations in the Federal workplace can be traced to the late-1940s. The CFC was created in 1961 when formal authority to permit fundraising in the Federal workplace was established through Executive Order 10927 by President John F. Kennedy. This authorized the U.S. Civil Service Commission to develop guidelines and regulate fundraising in the Federal service. For more information, visit http://cfcnca.org/about/history.

Q: What kinds of charities receive funding through the CFC?
A: More than 18,000 local, national and international charities rely on support from generous CFC donors year after year. The donations from Federal employees have a tremendous impact. Each contribution—no matter the amount—adds up to significant results over the course of a year. Charities participating in the CFC serve a vast array of needs including areas like cancer research, veteran support, animal rescue, clean water and more. 

Q: What is the Combined Federal Campaign of the National Capital Area (CFCNCA)?
A: The CFCNCA is the local workplace giving campaign for Federal employees in the Washington Metropolitan Area and is the largest single campaign within the CFC. Federal employees have a long history and tradition of donating through the CFC and have positively impacted the lives of those in need around the country and the world through their generosity. In 2015, Federal employees in the Washington Metropolitan Area pledged more than $46 million to help people and communities in need through the CFCNCA, a reflection of their generous nature.

Q: How long is the campaign?
A: The CFCNCA is scheduled to run from September through December 2016.

Q: What is the goal of the campaign this year?
A: The goal this year is $47 million.

Q: How many employees in the National Capital Area contribute to the campaign?
A: Last year the CFCNCA received 68,297 pledges, representing 18.1 percent of Federal employees in the Washington Metropolitan Area.

[bookmark: _GoBack]Q: What’s unique about this year’s Show Some Love campaign theme?
A: This year’s campaign theme, Show Some Love, highlights causes and encourages participation via social media using #ShowSomeLoveCFC. Federal employees are being asked to Show Some Love to the causes that mean the most to them. The social media component will bring fun to the campaign with a focus around four Show Some Love days—September 21, October 11, November 1, and November 21—when Federal employees and the public will be encouraged, for example, to show some dance moves in support of the campaign or perform a random act of kindness.

Q: Why should Federal employees contribute through the CFC?
A: Federal employees should donate through the CFC because:
· They can give to multiple charities at once.
· Payroll deduction allows them to give a little each month, adding up to a significant gift at the end of the year.
· The CFC keeps fundraising costs low, and the funds are unrestricted for charities.
· The campaign has a collective impact, allowing Federal employees to join with their co-workers to support those in need locally, nationally and globally.

Q: How can Federal employees support the campaign?
A: In addition to giving through the CFC, Federal employees can spread awareness and have some fun with the campaign on social media by taking part in this year’s four Show Some Love promotional days and using #ShowSomeLoveCFC. The social media component will bring fun to the campaign with a focus around four Show Some Love days—September 21, October 11, November 1, and November 21—when Federal employees and the public will be encouraged, for example, to show some dance moves in support of the campaign or perform a random act of kindness. Federal employees who wish to donate or learn more about the campaign should visit cfcnca.org. They can also connect with the campaign on social media via Facebook, Twitter, Instagram and LinkedIn.


image1.jpg




