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Social Media Toolkit
Combined Federal Campaign of the National Capital Area

Help the Combined Federal Campaign of the National Capital Area (CFCNCA) grow in visibility, and Show Some Love online. Social media is an important tool to create awareness about the campaign, foster and educate communities, and engage new audiences. The CFCNCA team will use social tools to share campaign information, encourage giving, integrate campaign branding, highlight causes, share relevant content and communicate appreciation to donors. Use this toolkit to join the CFCNCA conversation online and Show Some Love to the campaign. 

Connect With Us
Like and follow the CFCNCA accounts on Facebook, Twitter, Instagram and LinkedIn. Like the CFCNCA posts and share content on your personal and government channels. Help build the CFCNCA community and encourage your co-workers to do the same. 

· Facebook: facebook.com/cfcnca
· Twitter: twitter.com/cfcnca 
· Instagram: instagram.com/thecfcnca
· LinkedIn: linkedin.com/company/cfcnca

Use Hashtags
A hashtag is a keyword or phrase on social media platforms that begins with a pound sign and is written without spaces or punctuation. Tagging a word or phrase creates a link by which users can click to see all content associated with that tag. The following tags will be most commonly used to create a library of posts related to the CFCNCA. 

· #ShowSomeLoveCFC: incorporates the campaign theme across a variety of messaging tactics.
· #CFCNCA: generates pride for the campaign of the Washington metro area. 

Post about the Campaign
The following sample posts provide a guide for using social media as a tool to Show Some Love before, during and after the campaign season. With all channels, it is best to provide an image, video or link to fully engage users. Hyperlinks do not work in Instagram, so change your profile site to the relevant URL and direct followers to “view the link in profile.”



August/September (pre-campaign)

Facebook/Instagram
The #CFCNCA kicks off next/this month, with charities that support conservation, our veterans, tutoring kids and more. Take some time to think about the causes that are most important to you and get ready to #ShowSomeLoveCFC!

Twitter
The #CFCNCA kicks off soon with thousands of charities to support. Start thinking about YOUR cause, get ready to #ShowSomeLoveCFC! 

LinkedIn
The CFCNCA kicks off next/this month, with charities that support conservation, our veterans, tutoring kids and more. Take some time to think about the causes that are most important to you and get ready to Show Some Love!


Sept. 1, 2016 (Campaign kickoff/Leadership conference)

Facebook/Instagram
We’re kicking off the #CFCNCA today with the Campaign Leadership Conference in #WashingtonDC. Federal employees and charities are coming together to share best practices and ignite the spirit of giving! How do you plan to #ShowSomeLoveCFC?

Twitter
Federal employees and charities come together today to kick off the #CFCNCA. Time to #ShowSomeLoveCFC!

LinkedIn
We’re kicking off the CFCNCA today with the Campaign Leadership Conference in Washington, D.C. Federal employees and charities are coming together to share best practices and ignite the spirit of giving! How do you plan to Show Some Love?


Sept. 12 – Sept. 21, 2016 (Show Some Love Day #1 – Show Some Love Online)
Build excitement for the campaign by encouraging followers to participate in the first Show Some Love Day, taking place Sept. 21, 2016. Change your profile picture to represent the Show Some Love mark, and encourage your networks to do the same throughout the month of September. 

Facebook
The 2016 #CFCNCA is off to a great start. Join in the fun and #ShowSomeLoveCFC by changing your profile picture like we did! [URL to download]

Instagram
The 2016 #CFCNCA is off to a great start. Join in the fun and #ShowSomeLoveCFC by changing your profile picture like we did! [link in profile]

Twitter
We changed our profile picture to #ShowSomeLoveCFC – you can too! #CFCNCA [URL to download]

LinkedIn
The 2016 CFCNCA is off to a great start. Join in the fun and Show Some Love to the CFC by changing your profile picture like we did! [URL to download]


Oct. 3 - Oct. 11, 2016 (Show Some Love Day #2 – Show Your Cause)
Encourage followers to participate in the second Show Some Love Day on Oct. 11, 2016. Share the charitable cause(s) you are passionate about by posting a photo of yourself holding your own cause sign like the ones featured on the Catalog of Caring, or get really creative and dress in support of your cause (e.g. all pink for breast cancer awareness or yellow ribbon military support). Note there is no suggested post for LinkedIn, as hashtags are not used on that platform.

Facebook/Instagram
The #CFCNCA provides each of us the opportunity to give to the causes that we care about most. Whether we are passionate about cancer research, promoting arts and culture or supporting our veterans, the campaign has a charity for your cause. #ShowSomeLoveCFC and wear something that represents your cause – whether a colored ribbon, an outfit completely in your cause’s color or pattern, or something even more creative!

Twitter
Thousands of charities participate in the #CFCNCA. What causes do you support? #ShowSomeLoveCFC and show us your cause!


Oct. 24 - Nov. 1, 2016 (Show Some Love Day #3 – Show Some Moves Dance Challenge)
Encourage your followers to post a video of their best dance moves to increase excitement about the campaign. Participants should tag your department or agency and include #ShowSomeMovesCFC in their video post. Note there is no suggested post for LinkedIn, as hashtags are not used on that platform.

Facebook/Instagram
[bookmark: _GoBack]Salsa, disco, running man … It’s time for a dance challenge! The #CFCNCA wants you to record your best moves and post using #ShowSomeMovesCFC. 

Twitter
Join the #CFCNCA dance dare! Record yourself dancing and share online using #ShowSomeMovesCFC!


Nov. 14 – Nov. 21, 2016 (Show Some Love Day #4 – Celebrate Thanksgiving with a Random Act of Kindness)
Encourage your followers to complete a random act of kindness for someone else and then post about it on social media. Note there is no suggested post for LinkedIn, as hashtags are not used on that platform.

Facebook/Instagram
Feeling thankful this week? Celebrate the season and take part in the #CFCNCA random act of kindness day on Nov. 21. Surprise your co-worker with coffee, pay the toll for the car behind you or volunteer a little time to help your boss on an extra project. Share how you #ShowSomeLoveCFC by posting on social media. 

Twitter
Celebrate #Thanksgiving and #ShowSomeLoveCFC with a random act of kindness on Nov. 21! #CFCNCA #ROAK

Nov. 21 – Nov. 29, 2016 (Giving Tuesday)
Celebrate this international day of giving by encouraging donors to make their pledge on Nov. 29, and bring in the greatest number of pledges within one 24-hour period. 

Facebook/Instagram
Celebrate #GivingTuesday by making your #CFCNCA pledge on Nov. 29! Let’s embody the spirit of giving by bringing in the greatest number of pledges within one 24-hour period. #ShowSomeLoveCFC

Twitter
Give through #CFCNCA today and help make #GivingTuesday the most successful 24-hour period in the campaign. #ShowSomeLoveCFC 

LinkedIn
Celebrate Giving Tuesday and Show Some Love by making your CFCNCA pledge on Nov. 29! Let’s embody the spirit of giving by bringing in the greatest number of pledges within one 24-hour period. 


Dec. 5 – Dec. 15, 2016 (campaign final push)

Facebook/Instagram
The #CFCNCA is coming to a close. If you’re planning to contribute, it’s not too late to Show Some Love! Donate today by visiting cfcnca.org and make a pledge to support the causes that matter most to you. #ShowSomeLoveCFC

Twitter
Have you made your #CFCNCA pledge? It’s not too late! Visit cfcnca.org and donate today. #ShowSomeLoveCFC

LinkedIn
The CFCNCA is coming to a close. If you’re planning to contribute, it’s not too late. Visit cfcnca.org to Show Some Love and donate today!

February/March 2017 (campaign finale, thank you)

Facebook/Instagram
The 2016 #CFCNCA was such a success. Thanks to each of you for choosing to #ShowSomeLoveCFC and give to your favorite causes through the campaign! Together you have raised $___ million for those who need it most. 

Twitter
Thanks to all who chose to #SomeSomeLoveCFC and give through the #CFCNCA. Together you raised $___M for those in need!

LinkedIn
The 2016 CFCNCA was such a success. Thanks to each of you for choosing to Show Some Love and give to your favorite causes through the campaign! Together you have raised $___ million for those who need it most. 
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