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DRAFT

Combined Federal Campaign of the National Capital Area Raises $__M by Campaign Midpoint

WASHINGTON, Oct./Nov. XX, 2016 – The Combined Federal Campaign of the National Capital Area (CFCNCA), the annual workplace giving opportunity for Federal employees, today announced its 2016 campaign progress, reaching $__ million pledged for those in need.

“The progress made toward the campaign goal is a testament to the generosity of the men and women working for the Federal government,” said Vince Micone, Chairperson of the Local Federal Coordinating Committee that oversees the CFCNCA. “It also speaks to the hard work and dedication of the campaign workers who inspire each of us to Show Some Love to the causes that mean the most to us.”

Federal employees have the opportunity to support any cause they are passionate about, from providing relief in the wake of a disaster, rehabilitation for wounded military men and women, feeding the hungry and more. With more than 18,000 participating charities, donors are bound to find a nonprofit organization that speaks to their passions. 

The campaign theme, Show Some Love, is incorporated throughout campaign materials and events. Four promotional days engage donors through social media and office activities, like changing profile pictures to the Show Some Love mark or wearing clothes that depict a personal cause. Participants in the promotional days are encouraged to share their support using #ShowSomeLoveCFC. 

Federal employees who wish to donate or learn more about the campaign should visit cfcnca.org. 

About the Combined Federal Campaign of the National Capital Area 
The Combined Federal Campaign (CFC) is a 55-year Federal workplace giving tradition that has raised more than $8 billion for charitable organizations. It is one of the largest workplace giving campaigns in the world. The funds raised each fall through the campaign help neighbors in need around the corner, across the nation and throughout the world. The Combined Federal Campaign of the National Capital Area is the local campaign for Federal employees in the Washington Metropolitan Area and is the largest single campaign within the CFC. Through the contributions of civilian and military Federal employees, the campaign generated more than $46 million in 2015 for the thousands of participating local, national and international charities. For more information, visit cfcnca.org. Connect with the campaign on social media via Facebook, Twitter, Instagram and LinkedIn.
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