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DRAFT

Federal Employees Generously Give $__M through the Combined Federal Campaign of the National Capital Area

WASHINGTON, Mar. XX, 2017 – The Combined Federal Campaign of the National Capital Area (CFCNCA), the annual workplace giving opportunity for Federal employees, today announced its 2016 campaign results. Federal employees contributed $__ million to the thousands of participating local, national and international charities. 

“This year’s success is a testament to the generosity of the Federal employees in the Washington metro area,” said Vince Micone, Chairperson of the Local Federal Coordinating Committee that oversees the campaign. “I am honored to work alongside these men and women who have given more than their time and talent through public service by contributing to the thousands of charities who work to improve the quality of life for all.”

The campaign’s success was celebrated at a finale event held at [LOCATION], attended by ## Federal employees who served as leaders throughout the campaign. Government departments and agencies that implemented innovative and effective techniques to raise funds were recognized for their work and awarded at various levels.

The [DEPARTMENT/AGENCY] was the largest donor group, contributing $__ million through the CFCNCA, followed by [DEPARTMENT/AGENCY] whose employees gave more than $__ million. 


About the Combined Federal Campaign of the National Capital Area 
The Combined Federal Campaign (CFC) is a 55-year Federal workplace giving tradition that has raised more than $8 billion for charitable organizations. It is one of the largest workplace giving campaigns in the world. The funds raised each fall through the campaign help neighbors in need around the corner, across the nation and throughout the world. The Combined Federal Campaign of the National Capital Area is the local campaign for Federal employees in the Washington Metropolitan Area and is the largest single campaign within the CFC. Through the contributions of civilian and military Federal employees, the campaign generated more than $46 million in 2015 for the thousands of participating local, national and international charities. For more information, visit cfcnca.org. Connect with the campaign on social media via Facebook, Twitter, Instagram and LinkedIn.
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